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July 18, 2005 
 
 
The Hon. Ted Stevens, Chairman 
Committee on Commerce, Science and 
  Transportation 
U.S. Senate 
508 Dirksen Senate Office Building 
Washington, DC 20510-6125 
 
The Hon. Daniel Inouye, Vice Chairman 
Committee on Commerce, Science and  
  Transportation 
U.S. Senate 
560 Dirksen Senate Office Building 
Washington, DC 20510-6125 
 

Dear Senators Stevens and Inouye: 

I am writing to express Comcast Spotlight’s opposition to S. 1372, the “FAIR Ratings Act.”   
This legislation appears to prohibit any company from offering improved ratings technologies 
unless it has been “accredited” by the Media Ratings Council (MRC), a private-sector body, 
pursuant to federally mandated criteria. 

While there has been a persistent effort by certain broadcasting companies -- and organizations 
that they have funded -- to portray this debate as affecting the public interest, the simple fact is 
that those companies are trying to hold back technological progress because it threatens their 
bottom line. 

In our view, the Local People Meter is the most accurate TV audience measurement system 
devised and deployed to date.  This is essentially the same technology that has been operating 
successfully at the national level for 18 years.   It is inconceivable that anyone could suggest that 
Nielsen’s local meter/diary system (which is being replaced by LPMs) is more accurate than 
LPM technology.  In an era when tens of millions of households have access to dozens or 
hundreds of channels, and when the remote control permits constant grazing, a paper diary 
system that relies on consumer memory and manual completion of forms is simply obsolete.  No 
measurement system is flawless, but there is simply no comparison between LPMs and the diary 
system. 



  
                                                                                                                    
As an MRC member company, I would observe that MRC and Nielsen are working together 
more closely than ever before.   It is our understanding the two parties are in agreement on two 
matters that are critical to ensure a smooth transition from diaries to LPMs: 1) providing side-by-
side comparative data; and, 2) submitting to an MRC audit before commercialization of the LPM 
service. 

Television technology is in a period of immense change.  At Comcast, we are committed to give 
viewers the freedom to choose from an increasingly rich array of programming content when 
they want to view that content. We need consumer ratings technology to keep pace with these 
seismic shifts in viewing.    

There is no doubt that local people meter technology can and will improve, and the marketplace 
will demand it.  The effective functioning of the television advertising marketplace depends upon 
accurate data.  However, the continuing effort by some in the broadcasting industry to impede 
technological progress – including this effort to use legislation to block the continued roll-out of 
LPMs – will harm viewers, advertisers, and programmers.  We respectfully urge you to oppose 
this bill. 
 
 
 
Sincerely, 
 

 
 
Charles W. Thurston 
President, Comcast Spotlight 

 

 

 

 


