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Below is a response to the recent comments I received from you: 
 
Dear Mr. Baker: 
 
Thank you for contacting me regarding Nielsen Media Research. I appreciate hearing from you 
and would like to respond to your concerns. 
 
I value the professionalism and commitment of the Nielsen Media Research staff who work 
every day to measure ratings and develop new technology. However, I am concerned with 
persistent reports of the undercounting of certain minority groups such as Hispanic Americans, 
African Americans, and younger viewers in the implementation of the Local People Meter 
systems (LPMs). “Fault rates,” which lead to the systematic undercounting of minority 
households, continue to persist, in some cases many months after the system has been in place 
and producing live ratings data. 
 
The Media Ratings Council (MRC) is a private, self-governing system created by congress 40 
years ago to facilitate a voluntary auditing system for TV rating services such as Nielson. 
However, Nielsen has refused to comply with this voluntary service which has caused numerous 
data problems. 
 
As a result, I am concerned that this new technology has been deployed prematurely in several 
cities without correcting the undercounting of minority viewers. As of today, no cities in Florida 
have had the opportunity to use LPMs or other new Nielsen technologies. When that time does 
come I want to be confident that all the viewers in Florida are counted fairly and accurately. It is 
important that their viewing preferences are recorded and television programming delivered that 
reflects those preferences.  
 
For these reasons, I have co-sponsored the FAIR Ratings Act (S. 1372) which was introduced by 
Senator Conrad Burns (R-MT) on July 1, 2005. The FAIR Ratings Act would require that all TV 
rating services be audited and accredited by the MRC. This will help to ensure that all data 
provided by TV rating services is accurate and fully representative of the population. While 
Nielsen is the most affected company today, these requirements would apply to any future 
company that achieves similar acceptance by the market. I believe that television rating 
companies, including Nielsen, should be accountable to their customers and provide accurate 
measures to the public. 
 
As always, I appreciate you taking the time to share your concerns with me. Please do not 
hesitate to contact me with any additional questions or comments you may have. 
 
 
Sincerely, 
 
Mel Martinez 
United States Senator 


