
EXHIBIT 1 



Exhibit 1 

Distribution of FM Stations by State 

Population Stations per Percentage of 
Per population mi'1ion New Jersey 

Licensed FM Population Stations State 

New Jersey 

Massachusetts 

Connecticut 

Maryland 
Rhode Island 
New York 
Delaware 
Ohio 

Pennsylvania 

46 

61 
32 
58 
12 
250 
12 
199 
216 

8,414,350 
6,349,097 
3,045,565 
5,296,486 
I ,048,319 
18,976,457 

783,600 
11,353,140 
12,281,054 

182,921 
104,084 
95,174 
91,319 
87,360 
75,906 
65,300 
57,051 
56.857 

5.47 
9.61 
10.51 
10.95 
11.45 
13.17 
15.31 
17.53 
17.59 

176% 
192% 
200% 
209% 
241 % 

280% 
32 1 % 

322% 
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EXHIBIT 2 



A t i a n t i c  

o c e a n  





EXHIBIT 3 



Charles M. And~rson and Associates 
Broadcast Consultants Phone 270-782-0246 
1519 Euclid Avenue Fax 270-793-9129 
Bowling tireen, KY 42 103 Cell 270-535-4432 

Exhibit 3 

NEW JERSEY COMMERCIAL BAND FM STATION COVERAGE AREAS 
AS A PERCENTAGE OF MAXIMUM CLASS FACILITIES 

WDOX 294A 1,330 53 1080.8 9.9 
WBHX 
WDTH 
WAIV 
WCZT 
WZXL 
WPUR 
WRAT 
WWZY 
WZBZ 
W A W  
WTTH 
WJSE 
WWZK 
WGBZ 
WMGM 
WOBMFM 
WFPGFM 
WJRZFM 
WHTGFM 
WKOE 
WTKU 
WIXM 
WCHRFM 
WBBO 
WJKS 
WCAA 
W G Q  
WJLKFM 
wsus 
WDHAFM 
WHCY 

259A 
226A 
272A 
254A 
264B 
297B1 
240A 
296A 
257A 
236B 
241A 
274A 
232A 
288A 
279B 
224A 
245B 
261A 
292A 
292A 
252A 
247B 
289B1 
253A 
269A CP 
290B 1 
252A 
232A 
272A 
288A 
292A 

806 
1,455 
1,698 
2,556 
9,493 
5,374 
1,687 
2,448 
1,867 
9,283 
2,121 
1,711 
1,775 
1,755 

10,492 
1,819 

10,871 
1,826 
1786 
1,768 
2,337 

12,877 
5,468 
2,28 1 
1824 

5,468 
1,838 
1,817 
1,809 
1831 
1,894 

32 
58 
67 

100 
71 
86 
67 
98 
74 
70 
84 
68 
71 
70 
79 
72 
82 
73 
71 
70 
93 
97 
87 
91 
73 
87 
73 
72 
72 
13 
75 

551.8 
1023.0 
1234.2 
1966.1 
5982.5 
3582.8 

963.3 
1705.0 
1108.0 
4910.2 
1249.3 
832.9 
883.4 
857.0 

5328.9 
810.8 

5508.4 
798.9 
752.3 
717.8 

1223.6 
61 16.1 
2049.1 

880.6 
383.6 

1025.2 
46.0 
0.0 
0.0 
0.0 
0.0 

10.1 
17.2 
18.4 
23.8 
26.4 
28.5 
28.8 
29.5 
30.2 
32.8 
34.6 
34.9 
35.4 
35.7 
38.8 
40.1 
40.2 
40.8 
41.0 
41.8 
44.3 
50.8 
54.5 
55.7 
57.2 
71.0 
71.2 
72.0 
72.0 
73.0 
75.0 
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WF'ATFM 
WHTZ 
WF'ST 
WOJZ 
WF'RB 
WFME 
WNNJFM 
WSNJFM 
WTHK 
WAWZ 
WKXWFM 
WWYY 
WVLT 
WKDN 

226B 
262B 
248B 
285B1 
277B 
234B 
279B 1 
300A CP 
233B 
256B 
268B 
296A 
221A 
295B 

13,558 
13,612 
10,405 
6,206 

11,441 
13,477 
5,516 
2,216 

12,258 
13,062 
13,535 
2,469 
233  1 

13,239 

__ 

100 
100 
78 
99 
86 

100 
88 
88 
92 
98 

100 
98 

100 
100 

3350.7 
3298.6 

30.0 
1235.4 
300.9 

1932.5 
0.0 
0.0 

82.8 
855.2 
705.7 

0.0 
0.0 
0.0 

76.7 
77.5 
77.9 
79.2 
83.7 
86.7 
88.0 
88.0 
91.4 
91.7 
96.4 
98.0 

100.0 
100.0 

This analysis reveals the degree to which New Jersey FM radio stations operate at less 

than maximum class facilities, particularly Class A stations. Twenty (20) of the twenty-seven 

(27) Class A stations operate with a coverage area that is less than 85% of the maximum for the 

class (2,5 16 sq km), and five of the fourteen Class B stations operate with less than 85% 

maximum class service area (13,314 sq km). The average coverage area for all stations is 81% of 

maximum class and 75% for Class A stations. 

Many of the New Jersey stations are located near the ocean, and much of their coverage 

area is over water. Consequently, the average New Jersey station's percentage of maximum 

facility coverage area less the area over water is only 56%. Thirty-two of the stations have 75% 

or less, twenty-two stations 50% or less and eleven of the forty-six stations have 33% or less of 

maximum facilities. 

This analysis is based on maximum class areas of 2,516 sq km for Class As (28.3 km 

60 dBu), 6,277 sq km for Class Bls (57 dBu = 44.7 km) and 13,314 sq km for Class Bs (54 dBu 

= 65.1 h). Coverage areas for New Jersey commercial stations were calculated using V-Soft 

Communications NTERDLG program. The areas over water were determined by creating the 
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appropriate service contour with V-Soft Communications Probe III software and then defining 

the area over water using the Probe 111 polygon feature which also calculates area. 
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EXHIBIT 4 



Charles M. A~derson and Associates 
Broadcast Consultants Phone 270-782-0246 
15 19 Euclid Avenue Fax 270-793-9129 
Bowling Green, KY 42 103 Cell 270-535-4432 

EXHIBIT 4 

PROPOSED LOW POWER FM SPACINGS 

This exhibit summarizes the development of proposed new spacing requirements 

for low power FM facilities (LPFMS) based on the use of the 44 dBu (50,50) contour as 

the protected contour for full power, commercial FM broadcast facilities, and the use of 

the 20 dB D/U ratio for the second adjacent channel. 

Distances to the maximum class 44 dBu contours for full power stations and for 

maximum facility LPFM100 facilities were determined utilizing the V-Soft 

Communications Contour program. The protected and interfering contours were then 

added and rounded to the nearest kilometer for each facility for co-channel, 1st adjacent, 

2nd adjacent and 3rd adjacent channel separations. 

LPlOO Co-channel 1st Adiacent 2nd Adiaeent 3rd Adiacent 

Class A 118 80 63 60 

Class B1 133 94 I8 I5 

Class B 148 110 93 90 
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EXHIBIT 5 



Exhibit 5 

Frequency 
Separation 
Co-channel 
200 kHz 
400 kHz 
600 kHz 

Amend Section 74.1204(a) to add new section 4: 

Interference contour of 
proposed translator station 

Protected contour of commercial 
band New Jersey station 

0.015 mV/m (24 dBu) 0.158 mV/m (44 dBu) 
0.079 mV/m (38 dBu) 0.158 mV/m (44 dBu) 
1.584 mV/m (64 dBu) 0.158 mV/m (44 dBu) 

15.848 mV/m (84 dBu) 0.158 mV/m (44 dBu) 

(4) All class A, B1, and B commercial band FM stations licensed to New Jersey 
communities: 

WASHlNGTON I16088vl 



EXHIBIT 6 



. Anderson and ~ ~ s s ~ ~ i a t e s  
Broadcast Consultants Phone 270-782-0246 
1519 Euclid Avenue Fax 270-793-9129 
Bowling Green, KY 42103 Cell 270-535-4432 

60 dBu (50,50) 

EXHIBIT 6 

INTERFERENCE EFFECT OF LOW POWER FM STATIONS 

5.6 (3.48) 99 (38.22) 

The service and interference areas are listed below based on an assumption of 

uniform radius for each. All contours calculated with V-Soft CONTOUR program. 

Interference areas are calculated for the (50,lO) interfering contours for the existing 

60 dBu, 57 dBu (BI) and 54 dBu service contours for all stations. These relative areas 

illustrate the large area of spectrum space occupied by the interfering contours compared 

to the relatively small service areas. 

U A  u 
c 8 
g B  
0 
G c 
I 

Class z 
40 dBu (50,lO) 18.6 (1 1.56) 1,087 (419.69) 1098% 

B1 37 dBu (50,lO) 22.4 (13.92) 1,576 (608.50) 1592% 
34dBu(50,10) 26.8 (16.65) 2,256 (871.05) 2279% 

0 

LPIOO ' E  
0 

v1 

Interference to 
Service 

NIA 
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. Anderson and Associates 
Broadcast Consultants Phone 270-782-0246 
1519 Euclid Avenue Fax 270-793-9129 
Bowling Green, KY 42103 Cell 270-535-4432 

A 40 dBu (50,lO) 10.2 (203.19) 327 (126.26) 
B1 37 dBu (50,lO) 12 (280.86) 452 (174.52) 
B 34 dBu (50,101 14.2 (393.95) 634 (244.79) 

Class 

1022% 
1413% 
1982% 

LPlO 

Contour 

60 dBu (50,50 ) 3.2 (19.88) 32 (12.36) 

Interference to 
Service 

NIA 

2 
WASHINGTON 115188~1 



EXHIBIT 7 



Exported report from Maximi$er V9.5 Programmers Package: Listening Location Trend Report 
What is WKXW-FMs Listening Location Performance?"" 

Survey: Winter 2004 Pop: 1371656 Intab: 2090 

Demo: Persons 12+ 
Daypart: M-Su 6:OOAM - 12:OOM 1 - 12 
Geo: MIDDLESEX-SOMERSET-UNION METRO - Std 

What is WKXW-FM's Cume Audience by Location? 
Cume (00) 
Car 1902 
Home 893 
Work 263 
Away Other 66 

What is WKXW-FMs % of Cume by Location? 
% of Cume Audience 
% Car 82 
% Home 38 
%Work 11 
%Away Other 3 

What is WKXW-FM's AQH Awdience by Location? 
AQH (00) 
Car 62 
Home 32 
Work 13 
Away Other 1 

What is WKXW-FMs % of AQH by Location? 
% of AQH Audience 
% Car 57 
% Home 30 
%Work 12 
%Away Other 1 



EXHIBIT 8 



Exported report from Maximi$er V9.0 MultiRanker Report Geo Area Report NEW YORK (Radio) - Fall 2003. Spring 2003 

Areas: 0-15- HomeNVork Zip Grp POP: 899300 Intab: 

Qualitative Selection: none 

Demo: P 12c 
# Dayparts: 1 
Stations: User Selected 

0 
Ranked by: " 

Area 1 - 0-15 - Cume Pers (00) 
(All Selected Stations) 

Area 1 
0-1 5 
AQH 

Station Daypart Format Weeks Rating 
WDHA-FM M-SU 6:OOAM - 12:OOM Album Oriented Rock 12-Jan 0.6 

2275 

Area 1 
0-15 
AQH 
Share 

3.9 

d 
Area 1 Area 1 
0-15 0-1 5 
AQH Cume 
Pers (00) Pers (00) 

50 862 

i = Sort columnkow '' 
0-15 - HomeNVork Zip Grp: People who live or work in zipcodes 07004,07005,07006,07009,07034,07035,07039,07041,07044, 
07045, 07046,07052.07054,07058,07068,07078.07082,07403.07405,07420,07424,07438,07439,07440.07442,07444 07457. 
07460~07470~07474,07512~07801,07802~07803~07806~07821~ 07828,07834,07836,07837.07843,07845.07847,07849,07850, 
07852,07856. 07857, 07866,07869,07871,07874,07876.07885.07901,07902,07920,07922.07924,07926,07927,07928, 07930, 
07932,07933,07934,07935,07936~07938,07939,07940,07945,07946~07950~07960~07962,07963~07970,07974~07976,07980~ 
07981 

Please note: The intab reported is for the full twelve weeks of the survey. Users should note that reports run on fewer than twelve 
weeks are based on smaller sample sizes. 

Stations qualify to be reported if they have received five or more minutes of listening in at least 10 diaries in the market, Monday-Sunday 
Gam-Midnight, during the survey period 

Estimates are derived from the diaries that provided the audience data for the Market Report and are subject to the limitations stated in 
that Report. Due to these limitations, inherent in Arbitron's methodology, the accuracy of Arbitron audience estimates cannot be 
determined to any precise mathematical value or definition. This service is not part of Abitron's regular syndicated sewice. The Media 
Rating Council (MRC) accredits this sewice. 

C3 1996-2004 Arbitron Inc. 



Exported report from Maximi5er V9.0 MultiRanker Report Geo Area Report NEW YORK (Radio) - Faii 2003. Spring 2003 

Areas: DHA 15-25 -Home Zip Grp Pop: 2514700 Intab: 4821 

Qualitative Selection: none 

Demo: 
f Dayparts: 
Stations: 
0 

P 12+ 

User Selected 
1 

Ranked by: " Area 1 - DHA 15-25 - Cume Peffi (00) (All Selected Stations) 

Station 
WDHA-FM 

4 
Area 1 Area 1 Area 1 Area 1 
DHA 15-25 DHA 15-25 DHA 15-25 DHA 15-25 
AQH AQH AQH Cume 

Dayparl Format Weeks Rating Share Pers (00) Pels (00) 
M-Su 600AM - 12:OOM Album Oriented Rock 12-Jan 0.2 1 44 798 

Note: Custom zipcode goup has been modified for current survey andlor ethnic demo Selection 

>' = So~t  column/row " 

DHA 15-25 -Home Zip Grp: People who live in zipcodes 07002,07003,07008,07011, 07012. 07013,07016, 07017,07018.07023.07026, 07027,07028,07029, 
07031. 07032, 07033, 07036,07040, 07042, 07043,07050.07055. 07057. 07059, 07060, 07061, 07062,07063, 07065, 07066,07069,07070,07071,07072. 
07073.07074.07075,07076,07079.07080,07061,07083.07088.07090,07091,07092,07094,07103,07104,07105,07106,07107,07108,07109,07110, 
0711 1,07112,071 14, 07201. 07202,07203,07204,07205,07206,07207,07208,07304,07305,07306,07307,07401,07407,07410,07416,07417,07418. 
07419.07421,07422.07423.07430,07432,07436.07446,07450,07452,07456,07458.07461,07462,07463,07480,07481,07501,07502,07503,07504, 
07505,07506.07508,07513,07514.07522,07524.07601,07603.07604,07607,07630,07842,07643.07644,07646,07649,07652,07660,07661,07663. 
07666, 07675.07677, 07822, 07826,07838,07840. 07846, 07848. 07853, 07860,07865. 07875,07677,07921,07931,07977,08805,08807,08812,08620. 
08830. 08833,08835,08836, 08840, 08648.08854, 08858,08669,08876, 08889 

Piease note: The intab repolled is for the full twelve weeks of the survey. Useffi Should note that reports run on fewer than twelve weeks are based on Smaller 
sample sizes. 

Stations qualify to be reported if they have received five or more minutes of iistening in at least 10 diaries in the market, Monday-Sunday Gam-Midnight, during the 
survey period 

iimitations, inherent in ArbitTon'S melhadology, the accuracy of Arbitron audience estimates cannot be determined to any precise mathematical value or definition. 
This service is not part of Arbitrods regular syndicat4 service. The Media Rating Cwncii (MRC) accredits this SswicB. 

0 1996-2004 Arbitran Inc. 



Exported report from Maximi$er V9.0 MultiRanker Report Gea Area Report NEW YORK (Radio) - Fall 2003, Spring 2003 

Areas: DHA 25-35 - HomelWork Zip Grp pop: 1178400 Intab: 2665 

Qualitative Selection: none 

Demo: P 121 
# Dayparts: 
Stations: User Selected 

1 

n 
Ranked by: '' Area 1 - DHA 25-35 - Cume Pen (00) (All Selected Stations) 

Statim Davoart Fwmai 

Areal  Area 1 Area 1 Area 1 
DHA 25-35 DHA 25-35 DHA 25-35 DHA 25-35 
AQH AQH AQH Cume 

Weeks Rating Share Pers 100) Pers (00) 
WDHA-FM M-Su 600AM- 12:OOM Album Oriented Rock 12-Jan 0.1 0.7 14 329 

4 = Sort column/row 

DHA 25-35 - HomelWork Zip Grp: People who live or work in zipwdes 07010,07020,07022,07024,07030,07047,07064,07086,07087.07093,07095, 
07302,07310, 07605,07620,07621,07624,07626.07627, 07628,07631,07632,07641,07645, 07648,07650,07656,07657,07670,07676,07721, 
07735,07823, 07825,07827,07832,07833,07844,07863, 07881,07882,08502,08558,08801,08802,08809,08816,08817,08822,08823,08824, 
08826,08827, 08829, 08832,08837, 08844,08850,08852, 08853,08857,08859,08861,08862,08863,08867,08868,08872,08873,08879,08882, 
08884,08885, 08901, 08902,08903, 08904.08906 

Please note: The intab reported is far the full twelve weeks of the survey. Users should note that repom ~n on fewer than twelve weeks are based on 
mailer sample sizes. 

Stations qualify to be reported if they have received five or more minutes of listening in at least 10 diaries in the market, Monday-Sunday Gam-Midnight, 
during the survey period 

Estimates are derived from the diaries that provided the audience data for the Market Repolt and are subjed to lhe limitations stated in that Report. Due io 
these limitations, inherent in Arbitron's methodology, the accuracy of Arbitron audience estimates cannot be determined to any precise mathematical value or 
definition. This service is not part of Arbitron's regular syndicated service. The Media Rating Council (MRC) accredits this Service. 

0 1996-2004 Arbitron Inc. 



Exported report from Maximi$er V9.0 MultiRanker Report Demographic Report 
NEW YORK (Radio) - Fall 2003, Spring 2003 

Demos: P 121 pop: 

Oualitative Selection: none 

1383400 intab: 5181 

Geo Area: 

Stations: User Selected 
Ranked by: 

DHA 35-75 - HomeiWorkZip Grp 
# Dayparts: 1 

P 121. Cume Pers (00) (All Selected Stations) 

P12+ P12+ P12+ P12+ 

AQH AQH AQH Cume 
Station Daypart Format Weeks Rating Share Pen (00) Pers (00) 
WDHA-FM M-SU 600AM - 1200M Album Oriented Rock 12-Jan 0 0.2 4 174 

4 = Sort wlumnirow 

DHA 35-75 - HomeiWork Zip Grp: People who live or work in zipwdes 07701,07702,07703,07704, 07709,0771 1.07712,07718.07717.07718, 
07719,07720. 07722,07723, 07724,07726,07727, 07728,07730,07731,07732.07733.07734. 07737,07738,07739,07740,07746.07747,07748, 
07750.07751. 07752,07753,07754 07755.07756,07757,07758,07760,07762,07784.08002.08010.08016,08053,08054 08055,08057.08060, 
08077.08103. 08104,08501,08505, 08510,0851 1,08512,08514,08520,08525,08527,08528,08530.08533,08534,08536,08540,08541,08542, 
08543.08544, 08550,08551.08555, 08560,08561,08607,08608,08609,08610,08611,08618.08619.08620,08625,08628,08629,08638,08640, 
08641. 08646, 08648, 08650.08866. 08690,08691,08695,08701,08720,08721,08722,08723,08724,08730,08731,08732,08733, 08734,08735. 
08736, 08739. 08740, 08741.08742. 08750,08751.08752,08753,08754,08755,08757,08759.08803,08804.08810.08828.06831, 08848,08865, 
08886, 08989 

Please note: The intab reported is for the full twelve weeks of the survey. Users should note that reports mun on fewer than twelve weeks are based on 
smaller sample sizes. 

Stations qualify to be reported if they have received five or more minutes of listening in at least 10 diaries in the market, Monday-Sunday Gam-Midnight. 
during the survey period 

Estimates are derived from the diaries that provided the audience data for Ihe Market Report and are subject to the limitations stated in that Report 
Due to these limitations, inherent in Arbitran's methodology. the accuracy of Arbitron audience estimates cannot be determined to any precise 
mathematical value or definition. This Service is not part of Arbitran's regular syndicated service. The Media Rating Council (MRC) accredits !his 
service. 

0 1996-2004 Arbitron Inc. 



EXHIBIT 9 



Exported report fmm Maximi% V10.0 MultiRanker Report Geo Area 
NEW YORK (Radio) - Fall 2003 

Areas: NY TSA -MMO - Cnty Grp Pop: 10960400 Intab: 17004 

Spring 2003" 

Qualitative Selection: 

Demo: 
# Dayparts: 
Stations: 
Ranked by: 

Rank 

none 

P 12+ 
1 

User Selected 
Area 1 . NY TSA -MMO - AQH Share (Ail Selected Stations) 

4 
Area 1 Area 1 Area 1 Area 1 Area 1 
NY TSA -MMO NY TSA -MMO NY TSA -MMO NY TSA -MMO NY TSA -MMO 
AQH AQH AQH Cume Cume 

Station Daypart Format Weeks Rating Share Pen (00) Rating Pers (00) 
WHTG-FM M-SU 6:lAlternative 12-Jan 0 0 8 0.2 247 

.I = sort coiurnn/mw " 

NY TSA -MMO - Cnty Grp: BERGEN HDHA. NJ; BERGEN BALANCE, NJ; ESSEX HDBA, NJ: ESSEX HDHA. NJ; ESSEX BALANCE, NJ; HUDSON HDBA. NJ; HUDSON 
HDHA. NJ; HUDSON BALANCE, NJ; HUNTERDON. NJ; MERCER HDBA. NJ: MERCER HDHA. NJ: MERCER BALANCE, NJ; MORRIS, NJ: OCEAN SOUTH, NJ: PASSAiC 
HDHA, NJ: PASSAIC BALANCE, NJ; SOMERSET, NJ: SUSSEX, NJ; UNiON HDBA, NJ: UNION HDHA, NJ: UNION BALANCE, NJ; WARREN, NJ; BRONX HDBA, NY; 
BRONX HDHA, NY; KINGS HDBA. NY; KINGS HDHA, NY; KINGS BALANCE, NY: NEW YORK HDBA, NY; NEWYORK HDHA. NY; NEWYORK BALANCE. NY; QUEENS 
HDBA. NY; QUEENS HOHA, NY: OUEENS BALANCE, NY: RICHMOND, NY 

Please note: The intab reported is far the full twelve weeks of the survey. Users should note that reports run on fewerthan twelve weeks are based on smaller sample sizes. 

Stations quaiify to be reported if they have received credit forfive or more minutes of listening in at least 10 in-tab diaries in the survey area, Monday-Sunday Midnight-Midnight. 
during the survey period 

Estimates are derived from the diaries that provided the audience data for the Market Report and are subject to the limitations stated in that Report. Due to these iimitations, 
inherent in Arbitron's methodoiogy, the accuracy of Arbitmn audience estimates cannot be determined to any precise mathematical value or definition. This sewice is not part 
Of Arbitron's regular syndicated sewice. The Media Rating Council (MRC) accredits this Sewice. 

0 1996-2004 Arbitmn Inc 



Exponeo repon from Maxm Ber V10 0 MJlt Ranker Repon Geo Area 
hE N YORK Rao 0). Fa 2003 Spnng 2003” 

Areas 15-25 M . dome Z p Grp Pop 310200 lnlab 940 

Qualitative Selection: none 

Demo: 
# Dayparts: 
Stations: 
Ranked by: 

Rank 

P 12+ 
1 
User Selected 
Area 1 - 15-25 MI -AQH Share (All Selected Stations) 

Station 
WHTG-FM 

.I 
Area 1 Area 1 Area 1 Area 1 Area 1 
15-25 MI 15-25 MI 15-25 Mi 15-25 Mi 15-25 Mi 
AQH AQH AQH Cume Cume 

Daypart Format Weeks Rating Share Pers (00) Rating Pers (00) 
M-SU 6:IAltemative 12-Jan 0.2 1.3 6 6.1 189 

4 = Sort columnirow 
15-25 MI -Home Zip Grp: People who live in zipcodes 07726,07731,08701,08723,08724.08742,08831,08857,08879,08882,08884 

Please note: The intab reported is for the full twelve weeks of the survey. Users should note that reports run on fewer than twelve weeks are 
based on smaller sample sizes. 

Stations qualify to be reported if they have received credit for five or more minutes of listening in at least 10 in-tab diaries in the survey area, 
Monday-Sunday Midnight-Midnight, during the survey period 

Estimates are derived from the diaries that provided the audience data for the Market Report and are subject to the limitations stated in that 
Report. Due to these limitations, inherent in Arbitron’s methodology, the accuracy of Arbitron audience estimates cannot be determined to any 
precise mathematical value or definition. This service is not part of Arbitron’s regular syndicated service. The Media Rating Council (MRC) 
accredits this service. 

0 1996-2004 Arbitron Inc 



Expolled report from MaximiSer VlO.0 MultiRanker Report Geo Area 
NEW YORK (Radio) - Fall 2003 Spring 2003' 

Areas' 25-35 CONTOUR - Home Zip Grp Pop: 457700 lntab: 1638 

Qualitative Selection. none 

Demo P 12+ 
It oaypallo 1 
stat10ns User Selected 
Ranked by Area 1 - 25-35 CONTOUR - AOH Share (All Selected Stations) 

Rank Statio" 
WHTG-FM 

4 
Area 1 Area 1 Area 1 Area 1 Area 1 
25-35 CONTOUR 25-35 CONTOUR 25-35 CONTOUR 25-35 CONTOUR 25-35 CONTOUR 
AQH AQH AQH Cum* Cume 

Daypart Format Weeks Rating Share Pen (W) Rating Pem (00) 
M-SU 5:lAltemative l2Jan 0.2 1 7 3.8 173 

25-35 CONTOUR - Home Zip Grp. People Who live in ripmdes 07055,07065.08512.08520.08527, 08528.08536. 08540.08550.08551,08733.08735.08751,08752, 
08753,08757.08810.08824.08830.08840.08845.08854.08853,08901,08902.08904 

Please note: The intab reported is for the full twelve weeks of Vie survey. Users Should note that reports run on fewer than twelve Weeks are based on smaller sample 
SizeS. 

Stations qualify to be reported if they have received Credit for five or more minutes of listening in at least 10 in-tab diariee5 in the survey area, Monday-Sunday Midnight 
Midnight. dudng the survey period 

Estimates ere derived from the diaries that provided the audience data far the Market Repolt and are subject to the limitations stated in that Report. Due to these 
IlmitatlOnS, inherent in Arbitron's methodology, the accuracy of Amltron audience estlmales cannol be determined to any precise mathematical value or definition. This 
Service is not part Of Arbitmn's regular Syndicated Service. The Media Rating Council (MRC) accredits lhir service. 

Q 1996-2004 Arbitron Inc 



Exported r e p d  from MaximiSer VlO.0 MultiRanker Report Geo Area 
NEW YORK (Radio). Fall 2003 

Areas. NEW YORK TSA - Std Pop: 

Spring 2003" 

Qualitative Selection: none 

Demo. 
It Dayparts: 
Statio"*: 
Ranked by: 

Rank 

18596300 intab 

P 12+ 
1 
User Selectad 
Area 1 .NEW YORK TSA - AQH Share (All Selected Stations1 

43644 

Area 1 Area 1 Area 1 Area 1 Area 1 
NEWYORKTSA NEWYORKTSA NEWYORKTSA NEWYORKTSA NEWYORKTSA 
AQH AQH A M  CUW Cume 

station Daypart Format Weeks Rating Share Pen (00) Rating PBrn (00) 
WHTG-FM M-SU 600AM - 1200M Alternative 12-Jan 0 0.2 48 0.7 1270 

.I = sort ColumrJmw " 

Please note. The intab reported is for the full twelve Weeks of the suwey. Users should note that reports run on fewer than twelve weeks are based On Smailel sample Sizes. 

Stations quaiiw to be reported if they have received creditfor five or more minutes Of listening in at least 10 in-tab diaries in the Survey area. Monday-Sunday Midnight-Midnight, during the SUwey period 

Estimates are derived hom the diaries that pmvided the audience data for the MalXet Repolf and are subject to the  limitation^ Stated in that Report. Due lo these limitations. inherent in Arbiton's 
methodology. the accuracy of Arbiton audience estimates cannot he determined to any precise mathematical value or definition. mi9 SBMCB is not part of ArbitJon's regular syndicated sewice. The Media 
Rating Council (MRC) accredib this sewice. 

0 1996-2004 Amitmn Inc 


